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APPLIED ECONOMICS
Paper -1 &1
Principlesof M arketing/l nter national M arketing
Time: ThreeHours

Maximum Marks : 60+60=120
Minimum Pass Marks : 33%

|t ueT gt HIfu)
Attempt all questions.

us-37 / Section-A
faUur I RERAIG T MY FTURUT Pl T 20
Comparetraditional and modern concepts of marketing.

d B J geh & S IHhT FdgR Pl T9IfId axd 87 $Fb Hgd &l faoaqr diforwl 20
What are various factors which affect consumer behaviour? Discussitsimportance.

Teh BH & AUl faded oM & folv axg RIS URPe fig @ e iRy aur Sarg
RIS a1 &5 Syl 20

“Product-Planning is the starting point of the entire marketing in afirm” Elucidate and
discuss scope of product planning.

Tus-9 / Section-B
“faeeft SR vaer faftr fFuly” it iR 9 @ Hifvr 20
Discussin detail the “ Foreign market entry made decisions”.

TS RIS | STTUehT T IR €7 SFRIERT fauue & Ie1g a1 & 31aeads dad &t
g7 20
What do you mean by product planning? State essentials of product planning in
international marketing.

SRS i bl fafte IRl wR gerer sifery, S99 i <t faftr JasE g7 20

Explain the different methods adopted for marketing international payments. Which
method can be regarded asthe best?
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