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ZmoQ> … g^r àíZ hb H$s{OE&
Note : Attempt all questions.

IÊS>-A / Section-A
Q.1. {dnUZ H$s naånamJV Ed§ AmYw{ZH$ AdYmaUm H$mo g‘PmBE& 20

Compare traditional and modern concepts of marketing.

Q.2. do H$m¡Z go KQ>H$ h¡ Omo A‘moº$m ì¶dhma H$mo à^m{dV H$aVo h¡? BgHo$ ‘hËd H$s {ddoMZm H$s{OE& 20
What are various factors which affect consumer behaviour? Discuss its importance.

Q.3. EH$ ’$‘© Ho$ gånyU© {ddoMZ àmoJ«m‘ Ho$ {bE dñVw {Z¶moOZ àma§{^H$ {~ÝXþ h¡ ì¶m»¶m H$s{OE VWm CËnmX
{Z¶moOZ H$m j¡Ì ~VmB¶o& 20
“Product-Planning is the starting point of the entire marketing in a firm” Elucidate and
discuss scope of product planning.

IÊS>-~ / Section-B
Q.4. “{dXoer ~mOma àdoe {d{Y {ZU©¶” H$s {dñVma go ì¶m»¶m H$s{OE& 20

Discuss in detail the “Foreign market entry made decisions”.

Q.5. CËnmX {Z¶moOZ go AmnH$m ³¶m A{^àm¶ h¡? AÝVam©ï´>r¶ {dnUZ ‘|  CËnmX {Z¶moOZ Ho$ Amdí¶H$ VËd ³¶m
h¢? 20
What do you mean by product planning? State essentials of product planning in
international marketing.

Q.6. AÝVam©ï´>r¶ ŵJVmZm| H$s {d{^Þ {d{Y¶m| na àH$me S>m{bE, Bg‘| H$m¡Z gr {d{Y gd©loï> h¡? 20
Explain the different methods adopted for marketing international payments. Which
method can be regarded as the best?
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